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This acclaimed volume provides a strong, multidisciplinary foundation for individual and family

clothing choices as it balances theory with actual applications. The authors present a broad base of

knowledge at an introductory level for readers' general educationÃ¢â‚¬â€•unlike other books, which

focus more narrowly on the needs of fashion professionals. Packed with activities, learning

objectives, illustrations, and photographs, this user-friendly book meets the needs of future fashion

professionals.  The authors address fashion and personal appearance issues such as influences on

consumer clothing selection, target market influences, cultural, socio-psychological and physical

influences, design elements and principles applied to clothing, and consumer clothing selection

issues such as fit, quality, care and planning.  For fashion professionals and others interested in the

fashion industry.
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This acclaimed volume provides a strong, multidisciplinary foundation for individual and family

clothing choices as it balances theory with actual applications. The authors present a broad base of

knowledge at an introductory level for readers' general education&#151;unlike other books, which

focus more narrowly on the needs of fashion professionals. Packed with activities, learning

objectives, illustrations, and photographs, this user-friendly book meets the needs of future fashion

professionals. The authors address fashion and personal appearance issues such as influences on

consumer clothing selection, target market influences, cultural, socio-psychological and physical

influences, design elements and principles applied to clothing, and consumer clothing selection



issues such as fit, quality, care and planning. For fashion professionals and others interested in the

fashion industry.
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good book

I had to buy this book for school. This is so expensive for a magazine style book in black and white.

If you don't need it for school, I would not recommend it.

All gr8 great book packing was perfect

This book has given me all information I expected to find.

Great book for a great price! Thanks for helping me rent!

Awesome

I needed this book for class, I enjoyed it, though it was an older book.

Was told this book would be about $30. Came on here and it was $5 + $5 shipping. I am so happy

with it, and it is in great condition. :)
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